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AUSTRALIANS CONTINUE TO BUY 18.4 MILLION NEWSPAPERS DESPITE  

TOUGH ECONOMIC TIMES 
- $1.2b* spent each year on newspapers -  

 
Australians are still turning to newspapers for credible news, analysis and opinion with 18.4 
million newspapers purchased every week and Australians spending $1.2b* on newspapers 
each year. 

However, the tough economy and structural changes in publishers’ businesses saw national, 
metropolitan and regional newspaper circulation Monday-Saturday fall by 5.7% year-on-year in 
the July – June 2012 audit period. 

The Newspaper Works CEO Tony Hale said despite the fall, there had never been more 
Australians reading newspapers in both a printed and digital form. 

“The fact that 18.4 million copies of newspapers are sold each week supports the assertion that 
there is a strong future for the printed newspapers in Australia. There is a lot of life in the printed 
product yet. Some markets are still showing very strong results,” Hale said. 

Hale added that the circulation data is only a partial measurement of the audience of 
newspapers with publishers implementing digital strategies to capture audiences in print, online, 
on mobiles and tablets. 

Audit Bureau of Circulation rules changed recently to allow for the reporting of publishers’ paid 
digital sales and total paid masthead sales, the latter encompassing sales across print and 
digital.  
 
“We can see the success of the digital strategies and new business models the publishers are 
implementing. The reported metropolitan digital sales show quarter on quarter growth of 64% 
which is very encouraging,” Hale said. 

Publishers are taking a range of different approaches to digital products with some making a 
more accelerated conversion to digital subscription models. 

Ends 
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For more information, please contact: 
 
Tony Hale      Danielle Veldre 
The Newspaper Works   Access PR 
T: (02) 9692 6300    T: (02) 9292 7009 
      M: 0408 972 997 

E: danielle@accesspr.com.au  
 

About The Newspaper Works 

The Newspaper Works is a not-for-profit body established to promote the newspaper industry in 
Australia. The Newspaper Works was founded in 2006 by Fairfax Media/Rural Press, News Ltd, 
APN News & Media and West Australian Newspapers to pursue a number of industry objectives 
including to promote newspapers as a powerful and influential medium for advertisers. The 
Newspaper Works also provides research, marketing tools and other support necessary to 
promote the value of newspapers to key target audiences. 
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Appendix 1 – Weekly print sales estimates by newspaper type  
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Notes on calculation of weekly sales estimates 
 

• Weekly sales volumes are estimates by The Newspaper Works, using Audit Bureau of Circulations data 
• To calculate weekly sales, Average Net Paid Print Sales is multiplied by the number of days per week the printed newspaper 

is published.   
• For titles included in each of the above definitions, please refer to Appendix 2. 

 
  



Appendix 2 – Average Paid Sales by masthead 
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Source: Audit Bureau of Circulations.   
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Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 
* see appendix 3 for breakdown of Average Net Paid Digital Sales 
** see appendix 4 for breakdown of Average Total Paid Masthead Sales 
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Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 
* see appendix 3 for breakdown of Average Net Paid Digital Sales 
** see appendix 4 for breakdown of Average Total Paid Masthead Sales 
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Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 

 



EMBARGO: NOT FOR PUBLICATION BEFORE 12.01AM FRIDAY 10th AUGUST 2012 
 

 

Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 
* see appendix 3 for breakdown of Average Net Paid Digital Sales 
** see appendix 4 for breakdown of Average Total Paid Masthead Sales 

 



Appendix 3 – Average Net Paid Digital Sales by masthead 
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Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 

 
 



Appendix 4 – Average Total Paid Masthead Sales by masthead 

EMBARGO: NOT FOR PUBLICATION BEFORE 12.01AM FRIDAY 10th AUGUST 2012 
 

 

Source: Audit Bureau of Circulations.  The figures shown are for the three‐month period Apr‐Jun 2012 except for titles marked with an asterisk, for 
which they relate to the six‐month period Jan‐Apr 2012. 
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